Abattis Adds New Product Line to Wholly-Owned Subsidiary
Vergence Naturals Distribution Portfolio
VANCOUVER, BRITISH COLUMBIA / August 11, 2017 / Abattis Bioceuticals Corp. (the "Company"
or "Abattis") (CSE: ATT / OTC: ATTBF) is pleased to announce it has reached a deal with Jonny
Hetherington Essentials for major distribution of their products throughout North America and potentially Asia, through its wholly-owned subsidiary, Vergence Visionary Bioceuticals (“Vergence” or “Vergence Naturals”).
The agreement with Jonny Hetherington Essentials, has the potential to bring immediate additional
cash flow to Abattis and Vergence. The product line is set for immediate distribution through Vergence’s distribution channels, including an upcoming retail website set to launch in the near future.
The addition of the line is well suited to Vergence’s growing portfolio of natural health products, which
the company is distributing both domestically and internationally.
“We are pleased to bring Jonny Hetherington Essentials to the Vergence line of products.” said Robert
Abenante, CEO of Abattis and Vergence. “It is a pleasure to work with founders like Jonny and Melissa,
who each share the values of Vergence in wanting to create and distribute the highest quality products.”
Launched in 2015, Jonny Hetherington Essentials is an all-natural line of specialty habanero hot
sauces and fresh tomato ketchups. The Ketchups and Hot Sauces, which now appear on the shelves
of over 70 retailers, have no additives, no preservatives, no thickeners or binders and no added coloring.
Vergence Naturals plans to leverage its domestic sales channels to distribute the Jonny Hetherington
Essentials line to big box retail stores. It is also anticipated that the line will play well in its Asian sales
channels and bolster its overall national and international retail presence. Vergence Naturals is already
moving forward with the line by working with one of its major distributors on a deal that would see
Jonny’s products soon available in more major Canadian retail giants.
Mark Mansfield, General Manager of Vergence Naturals, added, “With so many brands on the market,
discovering such a unique, quality product that addresses so many of today’s health and dietary concerns is very exciting. A perfect lifestyle brand of natural products, for a healthy life.”
Every product chosen to represent the exacting standards and guidelines of Vergence Naturals has
been hand selected and tested by Mansfield, who has more than 20 years’ experience in the field of
natural medicine and organics.

About Abattis Bioceuticals Corp.
Abattis is a life sciences and biotechnology company which aggregates, integrates, and invests in
cannabis technologies and biotechnology services for the legal cannabis industry developing in Can-

ada. The Company has successfully developed and licensed natural health products, medicines, extractions, and ingredients for the biologics, nutraceutical, bioceutical, and cosmetic markets. The Company is also seeking to acquire exclusive intellectual property rights to agricultural technologies to be
employed in extraction and processing of botanical ingredients and compounds. The Company follows
strict standard operating protocols, and adheres to the applicable laws of Canada and foreign jurisdictions.
About Vergence Visionary Bioceuticals Ltd.
Vergence Visionary Bioceuticals Ltd., DBA Vergence NaturalsTM, is a wholly owned subsidiary of Abattis, based in Vancouver, B.C., Canada. The Vergence team are bioceutical marketing specialists
focused on health products to penetrate the fast-growing market for natural, safe and effective natural
products that meet unmet wellness needs.
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For more information, please visit the Company's website at: www.abattis.com or www.northernvinelabs.com
For inquiries, please contact the Company at (604) 336-0881 or at news@abattis.com.
FORWARD LOOKING INFORMATION
This press release contains forward-looking statements. The use of any of the words "anticipate", "continue", "estimate", "expect",
"may", "will", "project", “intends”, "should", "believe" and similar expressions are intended to identify forward-looking statements. Forward-looking statements in this press release include statements regarding the expected volume of sales of the Johnny Hetherington
Hot Sauce and Ketchup products through distribution channels in Asia and North America, and through the Vergence upcoming retail
website; the suitability for Vergence’s portfolio of natural health products being distributed domestically and internationally; the buildup of retail presence nationally and internationally over time; the standards and quality of Vergence products; the addressing of health
and dietary concerns; the suitability of the products for a healthy lifestyle; the ingredients in the products; the quality and safety of the
products; and, the shelf life of the products. Although the Company believes that the expectations and assumptions on which the
forward-looking statements are based are reasonable, undue reliance should not be placed on the forward-looking statements because the Company can give no assurance that they will prove to be correct. Since forward-looking statements address future events
and conditions, by their very nature they involve inherent risks and uncertainties, including that the Johnny Hetherington products may
not sell as expected or at all; the ability of Vergence to leverage its domestic sales channels to distribute the Jonny Hetherington
Essentials line in to big box retail stores; the anticipation that the line will play well in Vergence’s Asian sales channels; the ability for
Vergence to bolster Jonny Hetherington Essentials national and international retail presence; the Company’s ability be unsuccessful
in developing new product formulations in the time expected or at all; the Company may not be able to execute its proposed business
plan in the time required or at all due to regulatory, financial or other issues; the Company’s competitors may develop competing
technologies; changes in regulatory requirements; and, other factors beyond the Company’s control. Additional risk factors are included in the Company's Management's Discussion and Analysis, available under the Company's profile on www.sedar.com. The
forward-looking statements are made as at the date hereof and the Company disclaims any intent or obligation to publicly update any
forward-looking statements, where as a result of new information, future events or results, or otherwise, except as required by applicable securities laws.

